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« 2 Al 120074 048 21€ (E) 13:00

KAMS Spring International Conference Program

Al 2 L Al Ly =
11:30-12:00 JKAMS Editorial Review Board Meeting (Sanglokwon)

Lunch (Sanglokwon)
12:00-13:00

Registration (Lobby, Manhae Hall)
12:30-13:00 Board Member Meeting (Sanglokwon)

Opening Ceremony (Moot Court B163)

13:00-13:50
* Welcoming Speech : Young Man Kim(President, KAMS)
Young—Kyo Oh(President, Dongguk University)
* Keynote Speech : Delfin Colomé, Spanish Ambassador to Korea
"Marketing Spain : a New Diplomacy"
* 2007 Marketing Pioneer Awards :
Award Committee Chairman: Young Jin Yang
(Dean, College of Social Science, Dongguk University)
Invited Lecture: Rajan Nataraajan
14:00-14:40 (Editor, Psychology & Marketing, Professor of Marketing, Auburmn Uni.)

“Publish or Perish: How To Not Only Survive But Also Thrive”

15:00-17:00 Academic Sessions
Session 1: Marketing in the Dynamic World (Room B259)
Session 2: Fashion Marketing (Room B261)
Session 3: Shandong Forum (Moot Court B163)
Session 4: Hotel & Tourism Marketing (Room B270)
Session 5 : Marketing Science | (Room B167)
Session 6 : Marketing Science Il (Room B263)
Session 7: e~-Commerce (Room 0172)

Session 8: Cultural Marketing (Room 0169)

17:00-1800 Reception (Sanglokwon)
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2007 KAMS AlEAIY

The Joint EMAC-KAMS Symposium (2007)

2007 Cultural Perspectives in Marketing in Europe and Korea

European Marketing Academy(EMAC)
Korean Academy of Marketing Science(KAMS)

Reykjavik, lceland
May 22 ~ 25, 2007
Cultural Perspectives of Marketing in Europe and Korea

Prof. Myung-sik Byun (Jangan College)
Prof. In-Am Song (Daejeon University, Korea)
Prof. Udo Wagner (University of Vienna, Austria)

http://www.emac-online.org

Dec. 4, 2006

1. Authors from Europe:iﬁ: Prof. Udo Wagner ( University of Vienna )
2410 Udo.wagner@univie.ac.at

2. Authors from other regions except Europe :
8 Central Office, Academy of Marketing Science
E®: +82 55 279 7377

[==1. stride@sar im.changwon.ac.kr

It is our pleasure to announce that EMAC and KAMS will hold ‘The Joint EMAC-KAMS Symposium’ during ‘EMAC
36thConference’ at Reykjvik, Iceland during May 22-25, 2007. You are invited toparticipate in this symposium.
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The Joint EMAC-KAMS Symposium Program

1. Session: Internet Marketing Chair: In Am Song (Daejec

Eun Young Kim, Dee K. Knight, E-Service Quality: Its Effect on e-Satisfaction and e-Loyalty for
Eunju Ko Apparel Online Shopping

Yong-man Kim, Jong-hwan Lee, An Exploratory Research on Activation of Participation and Community in
Gyu-yeol Shim, Seog-yong Kim, Public Shipping E-Marketplace

Hyoung Gil Kim, In Am Song, Factors Impacting Initial Trust and Purchase Intention in Internet
Rae Jin Yang, Jung Kyun Kim Shoppingmalls = A compar ison between Korean and Chinese consumers -

2. Session: Advertising Chair: Charles R. Taylor(Villanova

Kyung Hoon Kim, Ikuo Takaha,

Ralf Schel lhase, Myung Soo Kim,

Chang Han Lee, Jong Ho Kim, Marketing Digital Multimedia Broadcasting (DMB) Service in Global Market
Dong Ryul Kim, Pan Joon Kim,

Hak |1 Moon

Seung-hwan Lee, Yong-man Kim, Relationship between advertisement in real estate specialty cable
Gyu-yeol Shim broadcast media and customer satisfaction

Charles R. Taylor, Michael L. Capella Does DTC Advertising Raise the Price of Sleeping Pills? The Impact of
Lance S. Longwel | Pharmaceutical Advertising on Consumers’ Price Sensitivity

3. Session: Fashion Marketing Chair: Eunju Ko (Yonsei U

In-store Browsing and Fashion-oriented Impulse Buying: Mediating role of

Eun Jow Perl Hedonic Consumption and Positive Emotion

Eunju Ko, Udo Wagner,

Eum Veuig K. Sun ee G, A Global Segmentation by Lifestyle and Nationality Focused on Sportswear

o Lse Consumers
Eunju Ko, Meongjin Shin, A Study on Fashion Forecasting System Development in Korean Apparel
Hyunah Ji Market in Year 1996 to 2005 - Focused on the Sportswear -

4. Session: Cultural Aspects Chair: Udo Wagner (Universi

The Comparative Study of Olympic Sponsorship on Corporate Identification

Jim Biune) bIm and Corporate Image between Korean and Chinese Consumer

The Influence of Culture on Responses to Performance Orientation in
International Advertising Messages - Preliminary Results from five
Countries

Sandra Diehl, Ralf Terlutter,
Barbara Muel ler

A cross-cultural comparison of counterfeit products between Austrian,

Udo Wagner, Seung-Hee Lee .
Korean and Rumanian consumers

5. Session: Product / Service PolicyChair: Kyung Hoon Kim (Ch

A Causal Relationship of Product Innovation and Perceived Innovation

Sl Kang, Seunee K Continuity with Brand Equity and Consumer-Brand Relationship

Effects of Informational Cues on Evaluation of Perceived Quality and

Kwnag=seok Kim, Jong-kuk Shin Moderating Roles of Product Knowledge and Involvement

A Study on application for CRM Marketing of Hospital - focusing on the

Chang-Sik Park, Dong-Hae Lee ) ; ) ) .
conscious of employees of university hospitals in Busan area

Developmental Strategy of the traditional market followed in a trait and

Myung-sik Byun, Nobuo Kawabe [rplkicaRior
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KAMS Session

* Marketing in the Dynamic World ¢ Fashion Marketing
» Korean Tea Marketing

2006 KAMS International Fall Conference'st3+=
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* Hotel & Tourism Marketing « Distribution Channel Management

« Marketing Science

HTH

©F 20 (641-773) Fe HUAI AIYE o MM FAHE HHET | S=opIY e AR
o SR M 7 o2f « ™ 3} 1 055-279-7377 « I A 1 055-263-9096
« E-mail : stride@sarim.changwon.ac.kr « Homepage : www.kams.org

« Dynamic Pricing and Ordering Decision for the Perishable Food of the Supermarket Using RFID
Technology / Xiaofeng Liu - Pei Hang
« Determinants and Outcomes of Radical Product Innovations by Korean Firms / Moon, Byeong—Joon
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2006 KAMS Fall International Conference ZE=E

Session 1: Marketing in the Dynamic World

Session Chair: Merrie Brucks (University of Arizona)
» Effects of Corporate Image, Company—Product Fit and Consumer—-Company lIdentification on Consumers’

Brand Evaluations

— Junyean Moon (Hanyang University)
— Discussant : Young Kyun Choi (Dongkuk University)
« Children's Understandings of Cigarette Advertisements: Fostering Brand—Specific Demand vs. Category Growth

— Merrie Brucks (University of Arizona)
— Discussant : Dong Mo Koo (Kyungpook National University)
« Aligning Benefits with Payments in a Consumer Financing Context:

A Test of the Alignment Hypothesis
— Sei Gyoung Auh (Yonsei University)
Chuan Fong Shih(Brock University)

« Modeling Customer Potential Value in China's Banking Industry.

— Wei Lv, En Li and Ying Zhou (Shanghai Jiao Tong University)
— Discussant : Dong Mo Koo (Kyungpook National University)
* The Impact of Channel Pricing Strategies on

Customers’ Pre—Purchase Quality Expectations and Search Intentions
— Sun Mee Choi (Yonsei University)

Session 2: Cultural Marketing

Session Chair: Gil Sang Ahn (Chungbuk National University)
« Cultural Industry Marketing: Challenges and Opportunities

- In Soo Jeon (Hongik University)
The Olympic Game and Culture Marketing

— Tae Hyoun Oh (Kangwon National University)
The Strategy for the Regional Famous Destination utilizing Cultural Factors: Place Marketing

- Young Sung Roh (Kangnung University)
* On-line Game Marketing

— Jong Hyun Wi (Chung—Ang University)
«» Diffusion of, and Resistance to, Korean Wave(Hallyu)

— Kyu Hyun Lee (Hannam University)

Session 3: Fashion Marketing

Session Chair: Byung Sook Hong (Chungang University)
» Impact of Characteristics of Innovativeness and Perceived Risk of Smart Clothing on Purchase Intention

— Eunju Ko, Hye Lim Yun (Yonsei University)
— Discussant : Seung Hee Lee (Sungshin Women's University)
» Influence Factors of Impulse Buying of Overseas Travelers for Fashion Products.

— Sun Young Jang (B&B International Co.)
Eun Joo Park (Dong—-A University)
« Explooratory Study on Well-being Oriented Consumers' Lifestyle

— Hee Sook Hong (Cheju National University)
Ae Ran Koh, Soo Kyoung Lee (Yonsei University)

Jung Hee Lee (Cheju National University)
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Session 4: Distribution Channels
Session Chair: Myung Sik Byun (Jangan College)

« A Study on the Barrier Factors of Purchase in Internet Shopping Malls as Hybrid Consumer Group : Focus
on Online=Search and Offline—Buying Consumers
— Dong Seuk Han, Suk-Hou Kang (Hanyang University)
The Comparative Study:NACF VS. General Store for Grocery Sales
- Myeong Gil Yun, Gung Seok Nam (Seoul Health College)
MI Song Kim(Nonghyup Sungnam)
« Systematic Supports For Development of Commercial District Located at Center of the Town
- Myung Sik Byun (Jangan College)
« Dimensions of Experiential Value: Is it same across Retail Channels?
— Byoung Ho Jin (Oklahoma State University)
Yong Ki Lee(Sejong University)
Soon Hong Kwon(Kyungmoon College)
« A Study on Industrial Organization and Competitive Policy of Cable TV Home Shopping Businesses in
Korea

— Jae Seob Choi (NamSeoul University)
The Effects of Environmental Dynamic on Supply Chain Profitability and Commitment in High—tech Industry

— Sang Deok Kim (Kyungnam University)

Session 5: Service Marketing
Session Chair: Han Won Shin (Korea Maritime University)
« A Study on the Antecedents and Consequents of Satisfaction in Hospital Service — Ki Han Chung, Mi
Nyeo Kim, Jae |k Shin (Gyeongsang National University)
« Relationship between the Components of Brand Equity and Customer Capital
— Kyung Hoon Kim (Changwon National University)
Kang Sik Kim(Chanwon Jungang Hospital)
Dong Ryul Kim(Changwon National University)
» The effected Study of Silver Town Service Quality Customer Satisfaction and Behavioral Intentions
- Yong Man Kim, Mun Ki Ha (Kyungnam University)
« The Influence of Store Environment on Service Brand Personality and Repurchase Intention
- Hyoung Gil Kim, Jung Hee Kim (Cheju National University)
Yun Jeong Kim (Jeju Hi-Tech Industry Development Institute)
— Discussant : Mi Young Lee (Inha University)

Session 6: Real Estate/Hotel & Tourism Marketing

Session Chair: Yeung Kurn Park (Changwon National University)
Yong Kun Suh(Cheju National University)
Effects of Exclusive Agency Listing and Real Estate Information Network System on Real Estate Broker’
Trust and Customer’ Satisfactions
— Bong Hyun Choi (Kangwon University)
— Discussant : Jin Hak Park (Hansung University)
Study on the Characteristics of the Potential Consumers of the Rural Housing Residing in Seoul
- Kyung Ho Won (Kangwon University)
- Discussant : Suk Mahn Choi (Kaya University)
« Tourism Images of Influencing Satisfaction, Revisit Intention, Willingness to Recommend:Centered on the
Foreign Tourists Questionnaire after the APEC Summit Meeting
— Jun Hyuk Lee (Youngsan University)
— Discussant : Hoon Gu Sul (Dongeui University)
« Determinants of Cooperation of Hotel Service Employees.
— Seong Goo Ji (Kyungnam University)
Seong Hee Jang (Masan College)
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Session 7: Marketing Science |

Session Chair: Cheong Yeou Kim(Tongmyung University)
« A Study on the Factors affecting Repurchase Intention of Internet E-Commerce

- Ki Han Chung, Young Do Ko, Jae Ik Shin (Gyeongsang National University)
« The Roles of Personal |dentification and Social Identification on the Online Personal Community Commitment
— Nak Hwan Choi, Chang Won Lee (Chonbuk National University)
Jong Ho Kim (Chosun University)
- Discussant : Hwa Chul Hwang (Changwon College)
« Case study of Millennium Promise Inc.
— Seung Ryeal Kim (Millennium Promise inc.)
— Discussant : Jong Ho Song (Sangju National University)
» The Influence of Country of Origin and Band Image on Consumer's Purchase Intention: A Study on Sport Shoes Market

— Hao Zhang (Changwon National University)
- The Effects of Regional Festival Elements on the Visitors' Feelings and Satisfaction: The Moderating Role
of Participation and Direct Experience
- Hyung Shik Jung (Chosun University)
Soow-A Choi (Chosun University),
Ga Young Hong (Chosun University)

Session 8: Marketing Science |l

Session Chair: Kyu Yeol Shim(Gumi College)
« The Research of Relationship Between the Word of Mouth Intention of Brand Equity of Han—-Woo Beef and
Consumer's Repurchasing Intention :Focusing the Mediation Effects of Trust and Intimacy
- Yong Man Kim (Kyungnam University)
Il Moon Han (Gyeongnam Provincial Government)
» A Case Study of Daedong Department Store
— Tae Sik Kim (Daedong Department Store)

— Discussant : Chang Sik Park (Kosin University)
« Marketing Strategy for Health and Beauty Bio—-industry in Jeju Island In Soo Suh

Jeju Hi—Tech Industry Development Institute
— Yun Jeong Kim (Jeju Hi-Tech Industry Development Institute)
Cheol Ho Shin(Sungshin Women's University)
* On-line and Off-line Convergence Marketing
— Kyu Hyun Lee, Sun Suk Lee (Hannam University)
» The Cross Cultural Comparison of Real Wages in The OECD Markets
- Dong Hae Lee (Kaya University)
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